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 MESSAGE FROM THE PRESIDENT 

As we enter the last days of the Summer of LOVE I reflect on how much we 
have to be thankful for in our gem of a town. Our businesses are thriving 
(and multiplying!), residents are welcoming new neighbors and our visitors 
are enjoying the charm and friendly style of Cape Charles.  Growing has its 
challenges, and, as a community, we are trying to find that balance.  Our 
businesses need the infusion of visitors to be sustainable all year round.  As 
residents we find ourselves working toward accepting this balance, because 
we know how much we appreciate having those businesses all year long! 
 
In this quarterly newsletter you will reflect back on some really fun Summer 
of LOVE events, look ahead to how you will finish out the Summer of LOVE, 
get informed on CCMS projects and learn how you can you can help through 
volunteering and/or providing financial support. 
 
You will want to make sure to get a commemorative Summer of LOVE mural 
shirt and snap a selfie at the mural #sharewhatyoulove, designed by the tal-
ented Emily Smith. And don’t forget the Summer of LOVE Brew, it’s delicious 
and these totally groovy cans can only be purchased at the CC Brewing Co.  
And, sadly, you will also read about a significant loss to our town and busi-
ness community, Shane Hayward, co-founder of ES Custom Carts, who died 
on July 28th. Shane helped create what we call “Cart Life” here in Cape 
Charles. He was a generous supporter of the community in all ways. To say 
he will be missed is a huge understatement. 

Tammy Holloway 

Summer 2019 
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In observation 

of the 50th 

birthday of 

“Virginia is for 

Lovers,” Cape Charles is experiencing its 

50-day “Summer of LOVE” celebration, 

now through August 24 – and , boy, are we 

having fun!   

The town had a preview of the event on 

July 4 with the entry of four golf carts 

which were, along with their riders, 

grooved out with beads, 

flowers, music and styles 

reminiscent of 1969.   

The  LOVEfest kickoff was 

held on July 6 with fun ac-

tivities including a decorat-

ed VW van for a photo op, 

games and toys for the 

kids, a special offering of 

the Cape Charles Brewery’s “Love Lager” 

served in a one-of-a-kind event cup  and 

tee shirts and other memorabilia for sale 

including 

raffle tickets 

for a 

“Summer of 

LOVE” corn-

hole game .  

CCMS partnered with Citizens for Central 

Park to offer great dance music performed 

by The English Channel, a rollicking band 

playing hits of the 60’s and 70’s.  And we 

danced the night away! 

With almost 20 entries, a “Summer of 

LOVE” golf cart parade made its way 

through town on July 11.  Loads of specta-

tors lined the streets to watch the fun un-

fold.  The parade ended at the beach as 

we mellowed out for a sunset celebration 

and beach bonfire (that is, until the storm 

blew in!).  

 The fun continues, with an Art-filled 

weekend, Aug 15—18.  LOVE IS IN THE 

AIR, an open air event, runs through the 

17th, culminating in an Artist Reception 

and Awards Ceremony.  Artists and art  

“SUMMER OF LOVE” IN FULL SWING 

Prepping for the 4th of July Parade 
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enthusiasts are invited to participate.  Visit https://

lovepleinair.eventbrite.com to register.  

 

A “Sip & Dip” event is planned for the 16th at the 

Northampton Hotel.  Aspiring artists and aficionados 

will receive personalized instruction while painting 

the LOVE sign landmark and enjoying a “sip” of their 

favorite beverage.   To register for this event, go to 

PaintYourLove.eventbrite.com.  And be sure to catch 

“For the Love of Art: ART Rocks the Inns” returns on 

August 18th as the Bed and Breakfasts in Cape 

Charles open their porches, lawns and doors to a 

traveling art experience.   

 

 Look for the groovy “Summer of LOVE” mural on the 

fence along Mason Ave. “While designing this mural I 

was inspired by the idea of bringing the community 

together with art and music, in true 60’s fashion” 

shares local mural artist Emily Smith. So, as you stroll 

down to brown dog ice cream seize the moment to 

take a photo or video here or at the LOVE sign and 

share it at #sharewhatyoulove, #loveva, and 

#loveCCVC.    

 

Take in a free movie from 1969 shown at the Historic 

Palace Theatre, dress in late-60’s attire for special 

recognition, purchase a raffle ticket to win a LOVE-

BIRDS painting, savor a “Virginia is for Lovers” cookie 

and a glass of “Love Lager.”  CCMS has partnered 

with over 50 businesses who each have created their 

own special offering just for us during the “Summer 

of LOVE!”   

 

For more information on all of the offerings and pro-

motions going on through the “Summer of LOVE,” 

visit the Cape Charles Main Street website at http://

www.capecharlesvirginiascape.com/love/.  Stay up 

on the latest events  at https://www.facebook.com/

MainStreetCapeCharles/  and “@VirginiasCape” In-

stagram channel. 

Congrats to Chesapeake 

Properties, for best dressed 

cart & riders! 

What better way for George & Nancy to celebrate their 50th! 

More silliness at the LOVEfest 

https://lovepleinair.eventbrite.com/?fbclid=IwAR1zBwUKzbqfNlOmHbfOLN349kfc935XReqEP0742MbJx0QYCRRaZNvbUEA
https://lovepleinair.eventbrite.com/?fbclid=IwAR1zBwUKzbqfNlOmHbfOLN349kfc935XReqEP0742MbJx0QYCRRaZNvbUEA
http://ispaintyourlove.eventbrite.com/
http://www.capecharlesvirginiascape.com/love/
http://www.capecharlesvirginiascape.com/love/
https://www.facebook.com/MainStreetCapeCharles/
https://www.facebook.com/MainStreetCapeCharles/
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In addition to leading the “Summer of LOVE” event that continues through August 24, the Cape Charles 

Main Street committees continue to work on their initiatives.  Many of these items have been completed 

and have begun providing benefits to the community. 

Phase 1 of Strawberry Street Plaza is 

now complete with the installation of 

benches, trash cans, planters and a cig-

arette collector.  Throughout the sum-

mer traffic and usage patterns will be 

observed as important input into the 

Phase 2 plan.  Two benches, a planter 

and trash can were installed at 207 Ma-

son.  Banners were raised along the 

commercial stretch of Mason Ave.   

Documentation of the Mason Avenue 

building baseline has been completed 

and will be used to measure and man-

age future growth.  Virginia Mainstreet streetscape consultant (Frazier Associates) met with members of 

the Design committee for an evaluation and recommendation session.   As soon as the consultant recom-

mendations are received, committees will begin work on 

downtown improvement actions that reflect this input.  

Already, future improvements envisioned include addi-

tional benches and planters, installation of a visitor kiosk, 

a new town map and quarterly Main Street Connect 

events including Festive Fridays.   

The 2019 fundraising campaign was launched and work is 

underway on a sponsorship project.  Sponsorship plaques 

were approved by the CCMS board.   

An application to “reverse the reverse” parking was sub-

mitted to VDOT and a reply was received that there are 

“no procedural hindrances.”  Although this is a step in the 

right direction, final approvals are still pending.  The pro-

ject will require closure of Mason Avenue for up to three 

days and an alternate route plan will likely be required.   

(continued on p. 5) 

UPDATE ON CCMS ACTIVITIES 

Phase 1 of Strawberry Street Plaza is now complete. 

The banners are up! 
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WELCOME LAURA 

We would like to wel-

come Laura Dodson, 

a new addition to the 

CCMS board as our 

Economic Vitality 

Chair.  Laura comes 

to the table with 

great experience as 

the Executive Direc-

tor of the Northamp-

ton Chamber of Commerce.  She will serve as 

CCMS’s official representative to our merchant 

relations. If you have not already met Laura you 

will soon! 

(continued from p. 4) 

A list of recommended signage directing visitors 

into the commercial, harbor and marina districts is 

complete and information to VDOT for signage 

along Rt. 13 is underway.  Crosswalk and loading 

zones have been identified.  A community infor-

mation session on these initiatives will be held 

soon. 

Representatives from CCMS attended the Virginia 

Main Street annual conference and the Design 

Committee chairperson attended the Virginia Main 

Street institute course “Advanced Principles of 

Quality Design.” 

UPDATE ON CCMS 

BW JEWELERS 

BW Jewelers is the newest fine jewelry store in Cape 
Charles and offers an abundant collection of silver, gem-
stones, designer jewelry and silver artistry. Owners Sha-
rif Begermi and Brad Whitfield have traveled the world 
to bring the latest styles and designs in jewelry to the 
Eastern Shore. From 24 carat fused gold to leather cuffs 
and necklaces, BW Jewelers offers a wide selection for 
every taste and budget. 
 
BW Jewelers is located at 300 Mason Avenue and is 
open daily 10am - 6 pm, Sundays 10am - 5 pm. 

WELCOME NEW BUSINESSES IN TOWN 

The summer of 2018 set the pace for new businesses opening in town.  Thus far, 2019 hasn’t disappointed 

either with a variety of new offerings, many of with an international flair!  Also, you may have noticed some 

existing businesses that have relocated to a new space, including The Cape Charles Distillery, Like a Sailor  

and Voiajer who have moved to the 200 block of Mason.  And Hook U Up, now with a new name, Hook @ 

Harvey, has moved to the Harbor.  Blink your eyes and something new and promising has popped up! 
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FOCUS OPTICAL BOUTIQUE 

Focus Optical Boutique is located at 232 Mason Avenue and is 
open Monday through Friday from 10 am until 6 pm. Saturday 
hours are10am until 2pm.  “We are motivated to help people 
see well. We take the prescription from the eye doctor of 
choice for the patient and translate it into beautiful, affordable 
eyewear.  Whether it’s your first pair or your hundredth pair, we 
know what it takes to get you seeing well,” shares owner, Mary 
Paar.   
 
They carry both prescription and OTC glasses by designers such 
as Costa, Prada, Canali, Versace, Swarovski, as well as budget 
friendly frames; and do children’s glasses, rec specs, safety 
frames, contacts and sunglasses.  Mary invites “our neighbors 

to come see what we offer.  We love what we do and would welcome the chance to serve 
the community.” 
 

COASTAL CLASSICS ESVA 

As of July 1, Cape Charles is now blooming with coastal 

beauty and inspiration.  Located at 300 Mason Avenue, 

Coastal Classics ESVA, is open 10 am – 5 pm all days but 

Thursday.  Co-owner Amy Plew and her husband found 

themselves on the Shore five years ago and fell in love 

with it.  She saw people moving to Cape Charles, building 

their dream homes and having to procure furnishings and 

décor from outside the community. “I thought there was 

a gap to fill. I wanted to create a place that offered some-

thing different, something beautiful,” she remembers.  

“We travel all over the world and I love the feel of the Eu-

ropean shops. I want Coastal Classics ESVA to have that 

feeling. To be welcoming, beautiful, peaceful and calm-

ing,” Amy explains.  In addition to home décor available in 

the retail store, with partner Annie Reichhoff, owner of 

French Twist Urban Design in Virginia Beach, they also 

offer design services. 
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THE LOCAL CAPE CHARLES 

Nestled in the heart of Mason Avenue in the Hotel Cape Charles, 
The Local Cape Charles is most likely the last thing you would ex-
pect to find in this small coastal town.  Locals and tourists com-
bined will tell you they never imagined Cape Charles would play 
home to a sushi bar.  Best friends turned business partners, Chef 
Jason Van Marter and Chef Emilio Molina, offer a diverse menu 
that fuses both Japanese and Modern Ameri-
can cuisine into one.  If you haven't been by 
to experience this upscale dining experience 
in a casual environment, you are surely miss-
ing out.  Upcoming events such as their Duel-
ing Sushi (August 24th) and Sake Dinner 

(September 28th) would be excellent chances to check them out.   
 
Located at 235 Mason Avenue, their hours are Thursday through Monday, 6 am – 
9 pm, and Tuesday and Wednesday, 6 am – 4 pm.  For more information you can 
find them on facebook @Thelocalcapecharles or instagram @followthefoodcc. 

THE CLUE COMPANY 

The Eastern Shore’s only Escape Room, The Clue Company, 
located at 12 Strawberry Street, is now open and offering visi-
tors and residents “a fun way to spend some time!”  Use the 
elements and clues in the room to solve a series of puzzles 
and “escape” from one of two different rooms.   
 
 In the Inheritance room, challenge yourself to find Uncle Joe’s 
inheritance.  If you find the inheritance AND escape the room, 
you get to keep it.  If not, you will receive no portion of the 
inheritance. 
 
In the Spellbound room, dare to enter the witch’s cursed cot-
tage.   This cottage has stood as a reminder of the woman who 

was cast out by the Hogg Island settlers many years ago.  She disappeared but her cottage still 
stands.  In this room, seek to break the witch’s curse and, unlike those before who haven’t returned, 
escape this room and its curse! 
 

https://www.facebook.com/search/top/?q=%40thelocalcapecharles&epa=SEARCH_BOX
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CCMS IN MOTION 

The Cape Charles Main Street in Motion fundraising campaign has kicked off and contacts are being 

made with a request for support.   With the enhanced Strawberry Street Station, new banners & lamp-

posts, establishment of a marketing baseline, “Summer of LOVE,” 

and support given to 19 new businesses which created 113 new 

jobs, CCMS has been instrumental in leading positive change and 

continues to move forward! 

 

The funds to be raised will serve to further the Cape Charles Main 

Street mission to “create a vibrant and attractive downtown that 

preserves historical character, encourages economic develop-

ment and enhances the quality of life” for everyone who lives, 

works and visits Cape Charles, Virginia’s Cape.    

 

There is still much that we want to do, and funds raised through this campaign will help to reach many of 

the CCMS 2020 goals to include initiating a streetscape program, building a vibrant and thriving shoulder 

season economy, providing signage and town map to help direct visitors and guests, and developing a 

recruitment and retention plan for downtown business.   

 

Please consider supporting the Cape Charles Main Street in Motion campaign.  To do so, mail a check, 

payable to Cape Charles Main Street, to P.O. Box 567, Cape Charles, VA  23310 or contact us at 

capecharlesmainstreet@gmail.com with your credit card information or with a request to be invoiced.  

Please provide your name, billing address, phone number and email information.     

Although individuals and businesses 

can donate any amount to Cape 

Charles Main Street, the following 

levels may be considered: 

 

       Booster  $50.00 

Mover   $100.00 

Shaker  $250.00 

Playmaker  $500.00 

Shane and Malcolm Hayward took a risk in 2011 - a big risk. Starting a 

business of custom and, in some cases, “souped up” golf carts and rent-

als. Before you knew it, the streets were lined with a piece of art in the 

form of a golf cart.  

When you moved here you had to have one; when you visited you want-

ed to “live like locals.”   ES Custom Carts lead the way into transforming 

our town into one built around “Cart Life.” It was something that tied the 

Town of Cape Charles together - you could hop on your golf cart and head 

into the historic district from Bay Creek, Marina Villages and both the harbor and marina.  The July 4th 

parade, lighted golf cart parade and, this year, the Summer of LOVE Flower Power golf cart parade 

were events formed around “Cart Life.” And it was all started by a young man with a vision, creativity 

and true entrepreneurship.  Not only was Shane a key player in our Cape Charles business community, 

he was a friendly face and giver of great hugs and a smile that got to you before he did.  

You will be missed Shane, but your legacy of “Cart Life” lives on in your memory in Cape Charles.  

A MAN OF FIRSTS 

mailto:capecharlesmainstret@gmail.com
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Virginia Main Street held its annual “Downtown Inter-

sections” conference in Lynchburg on July 23 & 24.  

Tammy Holloway, Karen Zamorski and Bill Stramm 

attended this meeting representing Cape Charles Main 

Street along with all 28 Virginia Main Street members.  

Representatives from Affiliates and interested towns 

also attended, including Onancock who is planning to 

begin their application process in the upcoming year.  

Cape Charles Main Street has been an Affiliate for al-

most two years and plans to apply for full Main Street 

designation early next year. 

A highlight of the 

meeting was the 

“Pitch” where towns 

were invited to submit 

their plan to be award-

ed a $5,000 grant for 

the implementation of an innovative program that sup-

ports their overall revitalization efforts.  Cape Charles 

submitted a “Pitch” and was selected to be one of five 

finalists and the only Affiliate selected.   

The first “Pitch” grant was awarded to Blackstone last 

year for their plan to develop a public gathering place 

similar to our Strawberry Street Plaza.  The CCMS 

“Pitch” this year was for the development of an inter-

active map which allows individuals to bring up the 

town map on their smartphones for navigation and to 

obtain additional information on sponsors.  The digital 

component offers the merchants who purchase a spot 

on the map an opportunity to expand on their business 

with more information and, if desired, the addition of a 

video.  It would also include a link to their website or a 

different landing page created just for this purpose.   A 

primary goal of this program is to move into a new en-

vironment that meets the needs of a growing digital 

customer base as well as lowering advertising costs to 

the town and its businesses.   Unfortunately, the award 

went to St. Paul with their “Pitch” for an Appalachian 

Mural Project.  But Karen Zamorski, author of our sub-

mission, says that “we felt very good about what we 

presented and feel that next year we will be even 

better prepared!” 

In addition to the “Pitch,” the conference included 1 ½ 

days of breakout sessions which covered a variety of 

topics such as Small Business Associations, Grants and 

Creating Retail Destinations.  Bill Stramm found the 

session on Opportunity Zones especially beneficial and 

says that “this session gave me insight into how to ob-

tain funding available through a federal tax benefit 

program created to 

attract investment capi-

tal to Opportunity 

Zones which are areas 

with low income census 

tracks.”  Cape Charles, 

located in the lower Northampton County Opportunity 

Zone, plans to apply for a grant through this program 

for the development of a Cape Charles Prospectus.  

The Prospectus is envisioned to become a digital tool 

to attract businesses and investors to the town.    

As a first-year attendee, Karen saw this as a “valuable 

experience to have been exposed to the training and 

networking opportunities available to attendees at this 

conference.”  She found the sharing of ideas and les-

sons learned from other members very enlightening. 

VIRGINIA MAIN STREET “DOWNTOWN INTERSECTIONS” -  

RECAP 

“We felt very good about what we presented 

and feel that next year we will be even better 

prepared!” 

Karen Zamorski, CCMS Program Director 
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Cape Charles Main Street , Inc. 

 
Tammy Holloway, President 

Andy Buchholtz, Vice-President 

Laura Dodson, Economic Vitality Chair 

Donna Moyer, Organization Co-Chair 

William R. Stramm, Organization Co-Chair 

Mollie S. Pickron, Design Chair 

Carol Evans, Promotions Co-Chair 

Patricia A. Harris, Promotions Co-Chair 

Karen Zamorski, Program Director 

Paul L. Strong, Treasurer 

UPCOMING EVENTS 

“Sip & Dip” Painting Workshop  
Aug 16, 5:30—7:00 pm 
Northampton Hotel 
 
An instructor-led workshop for adults & teens where all participants will paint the LOVE sign land-
mark .  Register in advance at #paintwhatyoulove.  Cost includes all painting materials and refresh-
ments. 
 
LOVE is in the Air Plain Air Event & Reception 
Aug 15—17 
Central Park and Hotel Cape Charles 
 
This multi-day open air painting event culminates in a gallery and cocktail reception where partici-
pants will show their work and mingle with the community.  This juried show with prize money will 
celebrate the natural beauty and diversity o Cape Charles. 
 
 
Art Rocks the Inns 
Aug 18, 1:00—6:00 pm 
The Porches of Cape Charles Inns 
 
Sponsored by Cape Charles Bed and Breakfast Association, porches will be rocking with the talent 
of regional artists.  This summer favorite will have more featured artists than ever! 
 
 
MASH 
Aug 23, 8:00 pm, Historic Palace Theatre 
 
Join your friends & neighbors for the last in the series of free 1969 movies.  This movie is spon-
sored by Eastern Shore Signs, LLC 
 
 
Show Your 80’s LOVE—5th Annual Bash by the Bay 
Aug 24, 6:00—10:00 pm 
The Oyster Farm at Kings Creek 
 
The Cape Charles Summer of LOVE celebration culminates with this outdoor waterfront concert 
featuring the Deloreans.  Includes food, drink and 80’s music.  Dress up in your favorite 80’s gear 
and take home a Summer of Love signature treat.  Ticketed event. 


